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THE LEGACY OF THE FIRESTONE TIRE AND RUBBER COMPANY: INNOVATION, INDUSTRY, AND ENDURANCE
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For over a century, the name Firestone has been synonymous with quality tires, automotive innovation, and American industrial might. The story of
the Firestone Tire and Rubber Company is not merely a corporate history; it is a narrative interwoven with the rise of the automobile, the
evolution of manufacturing, and the enduring spirit of enterprise. Founded in 1900 by Harvey S. Firestone, the company grew from a small Akron,
Ohio, workshop into a global powerhouse that shaped the way the world moved. Today, even as part of a larger conglomerate, the Firestone brand
continues to roll forward, carrying with it a legacy of resilience, innovation, and road-tested reliability.

The Visionary Behind the Brand: Harvey S. Firestone

Harvey Samuel Firestone was born in 1868 in Columbiana, Ohio, into a farming family. His early fascination with transportation and mechanics led
him to work briefly for the Columbus Buggy Company, where he learned about carriage manufacturing and the potential of rubber tires. At that time,
most vehicles still rode on hard rubber or iron-rimmed wheels. Firestone saw a future in pneumatic tires but also understood the need for durability
and affordability. In 1900, with a focus on producing solid rubber tires for wagons and later pneumatic tires for the nascent automobile industry, he
established the Firestone Tire and Rubber Company in Akron, Ohio—a city that would soon become the rubber capital of the world.

Firestone’s business acumen was matched by his knack for building relationships. He became a close friend and business associate of Henry Ford,
and in 1906, Firestone secured a contract to supply original equipment tires for Ford’s Model T. This partnership was a turning point. As Ford
revolutionized mass production, Firestone matched the scale with mass tire manufacturing. The Model T's immense popularity meant that Firestone
tires became ubiquitous on American roads, establishing the company as a household name.

Early Innovations and the Rise of a Tire Empire

From its founding, the Firestone Tire and Rubber Company prioritized research and development. In 1903, before the company was even three
years old, Firestone introduced the first detachable tire rim, an innovation that allowed drivers to repair or replace tires more quickly. This was a
significant improvement over earlier designs that required the entire wheel to be disassembled.

By the 1910s, Firestone had expanded beyond the passenger car market. The company began producing truck and bus tires, farm tractor tires, and
specialty tires for industrial vehicles. The firm also invested heavily in rubber plantations in Liberia and other tropical regions to ensure a stable
supply of raw rubber, reducing dependence on foreign markets. This vertical integration was a bold move that helped the company control costs and
quality.

During World War I, Firestone supplied tires and other rubber products for military vehicles, further cementing its role as a national industrial asset.
The post-war boom of the 1920s saw explosive growth. Firestone opened retail stores and service stations, directly selling tires to consumers. The
company also diversified into other rubber goods, including hoses, belts, and molded parts.

The Golden Age: Mid-Century Expansion and Cultural Impact

The mid-20th century marked the zenith of the Firestone Tire and Rubber Company. Under the leadership of Harvey Firestone Jr., who took over
after his father’s death in 1938, the company continued to innovate. Firestone became a pioneer in synthetic rubber development during World War Il
when natural rubber supplies from Asia were cut off. The company operated a massive synthetic rubber plant in Lake Charles, Louisiana, contributing
to the Allied war effort.

In the 1950s and 1960s, Firestone was a leader in tire technology. It introduced the first tubeless tire in 1954, which dramatically reduced the risk of
blowouts and improved safety. This innovation was so successful that it became the industry standard within a decade. Firestone also developed the
first radial truck tire in the United States in 1966, though the company was initially slower to adopt radial technology for passenger cars compared to
European competitors.

Beyond tires, Firestone became a cultural icon. The company sponsored the Indianapolis 500, and Firestone tires were used by many winning race
cars. The Firestone name appeared on everything from billboards to radio shows. The company’s headquarters in Akron featured a striking tower that
became a landmark. At its peak, Firestone employed over 100,000 people worldwide and operated dozens of manufacturing plants.

Challenges and the Tire Recall Crisis of the 1970s

No corporate history is without its setbacks, and the Firestone Tire and Rubber Company faced a major crisis in the 1970s. The company'’s
Firestone 500 steel-belted radial tire, introduced to compete with Michelin and Goodyear, suffered from manufacturing defects that led to tread
separations, blowouts, and numerous accidents. The resulting recall in 1978 was one of the largest in U.S. history at that time, costing the company
hundreds of millions of dollars and severely damaging its reputation.

The crisis forced leadership changes and a renewed focus on quality control. Firestone implemented stricter testing and manufacturing processes.
However, the financial strain was immense. The company began to divest non-core businesses and closed several plants. By the early 1980s,
Firestone was a shadow of its former self, but still a major player in the tire industry.

Acquisition by Bridgestone and a New Global Chapter

In 1988, the Japanese tire giant Bridgestone Corporation acquired the Firestone Tire and Rubber Company for $2.6 billion. This merger created
Bridgestone/Firestone, Inc., a global powerhouse that combined Bridgestone’'s advanced radial technology with Firestone’s established brand
recognition and distribution network. The acquisition came at a time when Firestone was still recovering from its recall crisis, and Bridgestone saw
immense potential in revitalizing the brand.

Under Bridgestone’s ownership, the Firestone brand experienced a renaissance. The parent company invested heavily in modernizing Firestone’s
manufacturing facilities and improving product quality. Firestone tires returned to the original equipment market for major automakers. The company
also expanded its product line to include performance tires, light truck tires, and agricultural tires.

Today, the Firestone brand operates as a subsidiary of Bridgestone Americas, Inc. While much of the corporate structure has changed, the name lives
on. Firestone tires are sold in thousands of independent and company-owned stores across the United States and globally. The brand also continues
in other sectors: Firestone Building Products manufactures roofing and insulation materials, and Firestone Airide produces air springs for commercial
vehicles.

Firestone’s Enduring Commitment to Safety and Performance

Throughout its history, the Firestone Tire and Rubber Company has prided itself on a commitment to safety—even after the painful lessons of the
1970s. Today, Firestone tires undergo rigorous testing, including high-speed endurance tests, wet traction evaluations, and snow performance
assessments. The company offers a wide range of tires designed for different driving conditions, from the Firestone Destination series for SUVs and
trucks to the Firestone Firehawk line for performance enthusiasts.

Firestone also operates a network of Firestone Complete Auto Care stores, which provide not only tires but also full automotive maintenance services,
including oil changes, brake repairs, and alignments. This retail network keeps the brand directly connected to consumers, reinforcing the trust that
has been built over generations.

Environmental Stewardship and Sustainability Initiatives

In recent years, the company behind the Firestone brand has taken steps to address environmental concerns. Bridgestone Americas has committed to
using sustainable materials in tire production, including natural rubber from responsibly managed plantations and synthetic rubber derived from
renewable resources. Firestone tires are also designed for fuel efficiency, helping drivers reduce their carbon footprint. Additionally, the company
operates tire recycling programs and uses renewable energy at several manufacturing plants.

Although the original Firestone Tire and Rubber Company no longer exists as an independent entity, its legacy of innovation and its footprint on
the industry remain. The brand continues to evolve, embracing new technologies such as run-flat tires, self-sealing tires, and advanced tread
compound formulations.

Key Milestones in Firestone History

1900 - Founded by Harvey S. Firestone in Akron, Ohio.
1906 - Begins supplying tires for Ford Model T.

1910 - Establishes rubber plantations in Liberia.
1920s - Opens retail stores nationwide.
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* 1954 - Introduces the first tubeless tire. Unlike many historic industrial brands that have faded into obscurity, Firestone has adapted. The name appears on tires for everything from family
¢ 1966 - Launches the first U.S.-made radial truck tire. sedans to massive farm tractors to fire trucks. The brand benefits from the global reach and technical expertise of Bridgestone, ensuring that the tires
e 1978 - Massive recall of Firestone 500 tires. bearing the Firestone emblem meet modern standards for safety, longevity, and efficiency.

1988 - Acquired by Bridgestone Corporation. .
2000s - Rebranding and modernization under Bridgestone. CO NC | usion

Why th e F | re Sto n e N a m e Stl | | M atte rS The story of the Firestone Tire and Rubber Company is a compelling chronicle of American entrepreneurship, industrial innovation, and resilience.

From its humble beginnings making solid rubber buggy tires to becoming a global tire giant, Firestone has weathered economic depressions, world
wars, corporate crises, and a changing competitive landscape. The company’s ability to reinvent itself while maintaining its core identity is
remarkable. Today, the Firestone brand continues to provide dependable products that keep drivers safe on the road. While the original corporate
structure is now part of a larger entity, the heritage of Harvey Firestone’s vision remains alive in every tire that rolls out of a Firestone factory or
service center. The name Firestone still stands for one thing above all: a commitment to moving the world forward, one mile at a time.

The staying power of the Firestone Tire and Rubber Company name is testament to its deep roots in American culture. For millions of drivers,
“Firestone” still represents durability and value. The brand’s long association with racing—particularly the Indianapolis 500, where Firestone has been
the exclusive tire supplier since 2000—keeps it relevant in the minds of performance enthusiasts. Moreover, the company’s community involvement,
including sponsorship of youth sports and disaster relief efforts, reinforces a positive public image.
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